The book was found

Desighing Brand Identity: An
Essential Guide For The Whole
Branding Team

s pmam

Brand

Identity

' Ml DOWNLOAD EBOOK
ZAdobe


http://overanswer.com/en-us/read-book/NdB6J/designing-brand-identity-an-essential-guide-for-the-whole-branding-team.pdf?r=w1kdmURoKlsKm4bEAyS%2F32k4ug7ElxgPSZWX2FMwzDU%3D
http://overanswer.com/en-us/read-book/NdB6J/designing-brand-identity-an-essential-guide-for-the-whole-branding-team.pdf?r=qDFzx3vzJ3S01c%2FJUoyN9fygf7rZMAe8WJViVAU5CVA%3D

Synopsis

Praise for previous editions of Designing Brand Identity: An inspiring and powerful toolkit. The
Marketer Alina Wheeler provides a practical structure for the brand building process. Al Ries,
coauthor, Positioning Wheeler’s book offers a cogent description of how strategy and design meet in
the real world among world-class companies. Marty Neumeier, author, The Brand Gap A valued

reference book for all members of the branding team. Communication Arts
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Customer Reviews

As a young design professional with 5 years of experience, | came to this book with an existing
knowledge-base about branding and a desire to streamline my design process.Part 1, Brand
Basics, will be familiar to anyone who works in branding. Words like "positioning" are defined,
accompanied by brief anecdotes about known brands. It lived up to my expectations -- a refresher
with some nice quotes.Part 2, Process, sets out to elaborate the actual steps toward making a
brand. This is where the book unraveled for me. | had hoped for in-depth examples from the
author’s (or her contributers’) experience and hard facts. If they needed to update a logo, who sat
down with who? Where, when, and how often? What was the first thing they decided to do? What
was the outcome of that decision? What did the first sketches look like?Instead, | found descriptions
far too vague and generalized to be of much help. For example, the page on Naming first lists a lot
of common sense: dictionaries and thesauruses are good resources, and paring down large lists

takes patience. Next, the actual process is stated, with steps such as "develop decision-making



process" and "create numerous names." These leave me wanting so much more -- the former
seems deliberately irritating (my process is making a process?) while the latter is simplistically
obvious. While | understand that there’s no magic process or correct number of names that works in
every situation, detailed examples from real branding decisions certainly would have illuminated the
concepts better.Part 3, Best Practices, would more accurately be named More Anecdotes. Each

spread tells a bit about the branding efforts of brands such as Hot Wheels or FedEx.
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